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With SAIMA SECURITY and Al, the future has already begun
Latest news from the Research and Development Office

Artificial intelligence is that technology that concerns the creation of computers and machines capa-
ble of reasoning, learning and acting in a way that normally requires human intelligence or involves
the analysis of data whose scale exceeds what man is able to analyse. More specifically, video ana-
lytics, once limited to simple motion detections, now leverages advanced Al algorithms to interpret
what happens in a video stream in real time. These are technologies that make it possible to identify
objects, people, suspicious behaviour or anomalies, offering applications in many sectors. Thanks
to "deep learning”, machines learn to improve their performance over time, making video analysis
increasingly precise and efficient and allowing both greater automation of processes and significant
savings in human resources.
Saima Sicurezza has created numerous systems using Al in different sectors in which they are applied.
For example, in the field of security in the airport, banking and mass transit sectors, we would mention:
ABACO: system that uses artificial intelligence algorithms of video analysis to understand the number
of people inside turnstiles and,/or count the number of people passing through gates. It can be trained
and readjusted to the various scenarios in which this is installed. This allows better adaptability and
continuous upgrading of the algorithm itself.
FLYING OBJECT DETECTION: system that, using an algorithm similar to that of Abaco, allows you to
identify objects left or thrown inside an airport tunnel.
HAND WASHING ALGORITHM: in the healthcare sector, in particular within operating theatres, we
have applied Al algorithms. This was possible thanks to the implementation of a system that monitors
handwashing by healthcare professionals in order to reduce infections on patients.
We are also already working with the University of Siena to develop a dedicated algorithm that will
optimise our after-sales service.
The idea of the algorithm is to facilitate and automate the work of the service department, in order to
provide fast and flexible support to both customers and external technicians (whether Saima or third
parties).
This will make the service more usable and easier for the various users who use it. The case studies
collected will serve to improve the algorithm, allowing the solutions it suggests to external users to
be updated.
For this reason, a first DEMO version has been designed, whereby emails arriving at the help centre
! R mgm ore automatically redirected to the appropriate opera-
== tors based on their content.
Saima Sicurezza, in step with the times, is certain that
i artificial intelligence represents one of the most dynam-
ic frontiers of innovation. A true operational revolution
that will change the way we observe and understand the
" world around us, also thanks to the fact that it is a modi-
fiable and adaptable technology.

By the Research & Development Office of Saima Sicurez-
za




IN FLORENCE AT THE TEATRO DEL MAGGIO MUSICALE
FIORENTINO, A FOCUS ON ARTIFICIAL INTELLIGENCE
AND WORK: THE ROLE OF BUSINESSES

The Association of Women Entrepreneurs and
Company Managers is also working to address
the meaning of work in the age of artificial in-
telligence. The important round table gathered
the philosophical perspectives and social and
legal implications of this innovative technol-
ogy that is Al, with the participation of Paola
Butali, President of AIDDA Tuscany, Eugenio
Giani, Governor of the Tuscany Region, Sara
Funaro Mayor of Florence and Debora Berti
Pro-Rector of the University of Florence. The
National President of AIDDA, Antonella Gia-
chetti, opened and closed the work of the im-
portant meeting divided into two panels. In the
first, the philosophical and regulatory aspects
related to Al were addressed. In the second panel, instead, the effects and transformations that
mMay occur in the business world were discussed. An approach that must be ethical and cultur-
al - recommends Antonella Giachetti - emphasizing the responsibility of companies in guiding
technological transformation in favour of the Common Good.

Governance starting from the Board of Directors requires responsibility and literacy on the part
of companies, which will have to take charge of training and retraining in the workplace. Three
key AIDDA recommendations for businesses

1. Strategic governance: the adoption of Al must be the result of an informed decision by the
company's governance body. It is necessary to clearly define the strategic vision regarding
the use of technology and appoint a person responsible for its concrete implementation.

2. Ethical and awareness training: the people involved in Al projects must be trained not only
technically, but also ethically and strategically.

3. Attention to risks and social responsibility: companies must carefully analyse the possible
side effects related to the adoption of Al: discrimination, conditioning, environmental or so-
cial impacts.




Luisa Ciardi, journalist for La Nazione, masterfully moderated the speeches of the various speak-
ers. Ginevra Cerrina Feroni made an important contribution, drawing attention to the need to
avoid gender discrimination in the use of algorithms. Lawyer Daniela Anselmi illustrated the
European regulatory framework highlighting the new responsibilities for companies in terms of
Al transparency and Governance. “Artificial intelligence poses significant challenges for busi-
nesses and public administration in terms of ethics, security and employment,” says Eugenio
Giani, President of the Tuscany Region. “I believe that we should not be afraid of new technol-
ogies, nor should we oppose their use. However, | believe that the public administration has a
duty to monitor and regulate its application: this is what we have done from the outset with our
law on digital innovation, which simplifies the previous regulations, bringing transparency and
inclusiveness”.

Also in Arezzo, at Confindustria,
AIDDA Tuscany presents the
publication of the book "AIDDA
and Artificial Intelligence: female
entrepreneurs respond”. In the
photo, Gabriella Ciabattini, vice
president of AIDDA Tuscany,
tells us about the use of Al in
the health sector.




IN GENOA WITH SAIMA MECCANICA: THE BOOTH
THAT SETS THE STANDARD!

A very special ribbon cutting in Genoa, at the Don Bosco premises in Quarto. The event was
attended by Prefect Cinzia Torraco, Councillor for Education Simona Ferro, President of the
Regional Council of Liguria Stefano Balleari, President of the local Croce Bianca Walter Car-
rubba, and President of CNOS-FAP Liguria Maurizio Lollobrigida.

Thanks to them, the project conceived by Giorgio Mori, President of the Association of Car-
penters of Genoa and Province (ACPE), has finally taken flight. This is how the new state-of-
the-art Training School came about: it is a completely renovated body shop, built thanks to
regional funding and equipped with a latest-generation paint booth manufactured by Saima
Meccanica. An innovative path of education and professional training born and supported by

Pictured: during the inauguration of the &=
paint shop for body repairers, Councillor Si-
mona Ferro cuts the ribbon with the Prefect
of Genoa, Cinzia Torraco.




the solidarity and professionalism of all
those who have approved and believed
in this project, which truly sets an exam-
ple for the school of the future. “There is
a great need for labour, and many body
shop owners complain that they don't
have skilled personnel,” says Giorgio Mori,
President of the Body Shop Association.
There is therefore a risk of losing this im-
portant bodywork business”. This initia-
tive represents a future of concrete job
opportunities, training and integration for
many young people. Thanks to the organ-
isation of the extraordinary world of the
Salesians, the valuable teachings of Don

. o i = Bosco are thus followed - again and again
- all aimed at creating opportumhes for young people. We are sure that this new specialisation,
says Engineer Paolo Moretti, founder of the Saima SpA Group with headquarters and produc-
tion in Arezzo, will bring decisive help for the future work of many young people, and even the
most disadvantaged ones who have landed in Lampedusa”. The multi-ethnic applause of the
many students present at the event is already a guarantee of the commitment to the success
of new and future skilled workers who will, in fact, be able to take advantage of a free course
that will also give them a diploma, the true guarantee of the training they have received.

Pictured: the authorities present at the event at the Don Bosco premises in Quarto.
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NEWS FROM THE WORLD OF SAIMA MECCANICA

With Vincenzo Scoscini, Director of Saima Meccanica, we fly to Saudi Arabia for a visit to our
Kayan dealer in that important part of the Asian market.

Our long-standing partnership with Kayan has earned us, if not an award, then at least some
recognition.

We asked Vincenzo for a small recap relating to performance in the first half of 2025.

“We couldn't be happier,” he told us, “and we're already ready for the second half of the year,
which will see us busy at the two most important trade fairs in the sector”.

He then gives us the appointment at:

Autopromotec, from 21-24 May, 2025, in Bologna
Equip Auto from 14 to 18 October, 2025, in Paris

SAITMA

MECCANICA

PAINTIHG SOLUTIONS

Pictured: some shots that highlight the presence of Saima Meccanica in the Middle East.



With Massimo Valeri, focus on the French market

It's easy to say France, but when it comes to our cousins across the Alps, we must remember
that Saima Meccanica enjoyed a record-breaking year in that territory! In fact, with over €
2,300,000.00 in turnover, we have consolidated our position as a foreign brand in the sector,
no. 1in the French market. In addition, we are also the fourth largest player in the territory
after the French companies Omia, Europa and Weimann, says Massimo Valeri, Export Manag-
er of Saima Meccanica, with a satisfied smile, for that area of Europe. A well-assorted team,”
he continues, “covering the whole of France, with the exception of Alsace and Lorraine. So,
while 2024 was an important year, it was also an excellent starting point to achieve important
results in 2025 that we set for ourselves. This is also thanks to the fact that in addition to the
sales network we have an after-sales team consisting of 5 companies divided by area: ACM
(Paris and North) - Aeole (North and South-East) - ANS (Occitania) - MSV (Brittany and Nor-
mandy). This is why, in 15 years of business, we have become a reference point for the French
market.

(Our other representative from Paris, Mr Laurent Heurtaux, was absent from this meeting)

Pictured: a very appreciated visit to our headquarters attended by the French team, almost
complete, who were welcomed by Vincenzo Scoscini, (second from the left) and Massimo
Valeri (third from the right).
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OUR SAIMA SICUREZZA TRADE FAIRS

Saima Sicurezza at trade fairs... A combination that has always characterised the way we
meet potential new customers or long-standing partners with whom we enjoy strengthening
friendships and business relationships. With summer just around the corner... here's where
we've already presented our products.

We have recently participated in:
In Las Vegas

ISC WEST LAS VEGAS is one of the best
known trade fairs in the USA. This trade fair al-
ways attracts a large number of professionals
and visitors, all of whom are specialists in the
security sector (CCTV, alarms and access con-
trol). The event attracted visitors from North,
Central and South America. And with a very
wide area of interest: the excellent turnout
of people at our stand, together with Saima | ol
America, allowed us to welcome both existing g
and new customers. Of course, our thanks go
to the entire Saima America Team and par-
ticularly to Guido Pippa J. who led the team
with his usual competence and friendliness.

Pictured. the Saima America and Saima Si-
curezza team, including G. Pippa Junior and G. ==l ' |
Moretti (first and second from the left, respec- A&
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In Europe, it was also possible to participate
in the PTE Madrid Fair. Thanks to our collab-
oration with Almaviva, which was as always
effective and interesting, we presented our
products at this event dedicated to the air-
port world, which attracted many industry
professionals from all over the world.
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OUR SAIMA SICUREZZA TRADE FAIRS

In Milan

Also in Milan, the design of Saima
products played an important role
at the Fuori Salone, an event held & -
as part of the prestigious Salone =
del Mobile, where one of our icon-
ic products for access control, the
Vasari gate, designed by Pininfa-
rina for Saima, was presented by
Emiliano Rinaldi.

Many visitors, Likes and... curious
onlookers finally got to see Sai-
ma's innate ability to combine *
beauty and safety to produce
models that are increasingly ac-
cessible to everyone.

" . 1 il — k

Pictured: our gate into the beautiful layout designed for the event.

We thank Almaviva for the collaboration that allowed us to present our company during an
event dedicated to really "hot" issues, such as energy and safety, sustainability and innovation,
also interpreted according to our history.




"In the shadow of history - My life be-
tween politics and affections” is the
book written by Stefania, daughter of
Bettino Craxi, and should be read regard-
less of one’s political views. Because it is
a true story: that of a man who sacrificed
everything, including his life, for his own
ideals. It took Stefania 25 years to write
these pages, which are a chronicle of life
becoming history”, says Riccardo Nenci-
ni who, together with Erika Pontini of the
daily newspaper La Nazione, interviews
and presents the author's book.

“Betrayal is a lack of gratitude. It is,” con-
tinues Nencini, “the refusal to acknowl-
edge that without the help of ‘the other’,
the desired goal would never have been
achieved”. And this applies to so much of
that socialist political class and beyond,
which has turned its back on its leader
Craxi, as we read in the pages of the book.
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Beatrice Venezi presents her book "Puccini
against everyone” at Villa Medici in Florence.
He is, says the famous conductor, the first
true influencer of the nineteenth century! His
life as a novelist, expertly described in the
pages of the book.

BEATRICE
VENEZI
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PUCCINI
CONTRO TUTTI

ARIE, FUGHE E CAPRICCI
DI UN GENIO ANTICONFORMISTA
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Did you know? ...

Silvia Del Prete at Confidustria in Florence
discusses the Tuscan economy, between eco-
nomic trends and structural challenges. The
Head of the Territorial Economic Analysis and
Research Division of the Bank of Italy presents
analyses and studies on the territorial aspects
of the economy of the Tuscany Region. Light
and shadow accompany the fluctuating econ-

omy in Tuscany, where the fashion and tour- *

ism sectors lead the way, followed by mechan-
ics and pharmaceuticals.

Moments from the conference: Silvia Del Prete
centre, flanked by Paola Butali, president of
AIDDA Tuscany (right), and Laura Petracchi
Meli (left).

At the Cesare Buonamici oil mill in Fiesole,
the “Panchina Rossa” (Red Bench) event was
held to condemn all forms of gender-based
violence, promoted by the farm itself in col-
laboration with the “Senza peli sulla lingua”
(Straight Talk) association”. With greetings
from Stefania Saccardi, Vice President of the
Tuscany Region, Councillor for Agriculture
and Food and patron of the event.

Pictured: on the right with Emanuela Cafulli,
Gabriella Ciabattini, Paola Butali and Cesare
Buonamici, entrepreneur and CEO of the
company of the same name.




The fashion of Casentino is back
—

The style of the "Casentino cloth” has nev-
er gone out of fashion. In the film "Breakfast
at Tiffany's"”, an iconic representation of that
way of living that continues to fascinate gen-
erations. It was Audrey Hepburn herself who
wore that lovely orange coat..and that was
in 1961, ..almost a century ago! Even today, in
the ever-changing world of fashion, the rustic
fabric from Casentino, once used for monks'
habits and horse blankets, has come back
into fashion among young people, and even
those who are...not so young.

The tradition of this special fabric began with
the “Lanificio di Soci” and “Lanificio di Stia”
wool mills, where this extremely resistant
cloth was produced, first on hand looms and
then on machines. From handcrafted produc-
tion to production using mechanical looms -
and then - to industrial production. Launched
by the best Maisons in Paris, the "Casentino
cloth” has made history and will continue to
do so. Those who have not seen the Casen-
tino Museum in Stia should visit it because it
is @ magical place that is really worth a vis-

A ————————

it! It was already worn by the nobleman and
politician Bettino Ricasoli, as well as Giuseppe
Verdi and Giacomo Puccini. Colours ranging
from the famous orange to brown and green...
and no stylish wardrobe would be complete
without a white Casentino coat with a mar-
mot fur collar. With an eye on fashion history,
Pierre Cardin, Roberto Cavalli and Gianfranco
Ferre also made Casentino fabric the star of
unforgettable, elegant fashion shows.

And today? With a pair of sneakers, comfort-
able, indestructible and always very (radical)
chic, this is the return of a timeless must-have.




