
Working in a company like ours is not just about business. Saima Meccanica knows this well, as Vin-
cenzo Scoscini and Anna Maria Gandolfi are working on a life and work program for many young peo-
ple in Italy and beyond! Ethics, so out of fashion today, is actually the only real added value a company 
can offer. Doing business is important, but always with respect for people and a keen eye on their 
training. Anna Maria is a volcanic woman who sets an example for others! Headmistress, but also an 
entrepreneur and, not surprisingly, former Equal Opportunities Councillor for the Province of Brescia 
and now Equal Opportunities Councillor for the Lombardy Region. We met her at the SAIMA MEC-
CANICA stand at the AUTOPROMOTEC trade fair in Bologna. With all those young people aged 14 
and over: the students of the Scuola Bottega Artigiani, Anna Maria Gandolfi led a great team of future 
specialist bodywork repairers together with Giordano Lussignoli and Tiziano Ghidoni. All 23 students 
already have a job offer from the companies where they did their internships once they have complet-
ed their exams. InRetecar, the national network of body shops chaired by Fernando Miliucci, hosted 
Scuola Bottega Artigiani at the fair. InRetecar has focused on training young people and, with Scuola 
Bottega, is succeeding very well, so much so that this training model has attracted a lot of interest 
from professionals in the sector, from Calabria to Puglia to Basilicata. The students arrived at the fair 
paying close attention to the equipment in particular, to learn and observe what a real paint booth is 
like, how painting is done and how they can become skilled and specialised bodywork technicians. 
It is no coincidence that Anna Maria is a school director of excellence, with a project that will set an 
example for many young people, both Italian and non-Italian. All these young people will be able to 
embark on a real and important profession that requires skills, commitment and passion. The Scuola 
Bottega Artigiani school, founded in the 1980s in Brescia, is a centre of excellence that responds to 
the great need for skilled labour that has been a necessity for many Italian companies since that time. 
Beppe Nava, a craftsman from the Carmine district of Brescia, founded the school that welcomed the 
first seven boys, training them at school in the morning and sending them directly to the workshop in 
the afternoon to learn the trade. In the 1990s, the model of the Beppe Nava vocational training cen-
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tre was accredited by the Lombardy Region, 
and the number of courses and students in-
creased. The school became more structured, 
and now each course has its own workshop. 
Today, Scuola Bottega Artigiani has almost 
1,000 students and 5 locations, 3 in Brescia 
and 2 in the town of Calvisano. “The students 
represent over 30 nationalities and there are 
11 courses. Among these, the bodywork and 
motor vehicle repair courses stand out.
“Our students,” says Anna Maria Gandolfi, 
“must complete 990 hours per year, of which, 
starting from the second year, 416 are spent in 
work experience. First-year students can only 
participate in internships if they have certain 
characteristics and skills, and only starting in 
January of the academic year. There are numerous projects in addition to those included in the school 
curriculum: company visits, participation in competitions, and projects on active citizenship, because 
it is important for students to learn a trade, but the priority is their personal development and indi-
vidual growth so that they can become citizens in our society. These courses can be taken after the 
third year of middle school, so our students are between 14 and 19/20 years old. The courses last three 
years to obtain a qualification, but four years to obtain a technical diploma. 
We asked Ms Gandolfi about young people today: “Will we really be able to achieve integration in Italy, 
with so many cultures so different from our own that we will increasingly have to confront or adapt 
to?” 
Here's how she responds: “Definitely, but it takes time because cultural change is not as fast as market 
change. At school, we try to instil a passion for work in these young people, giving them the confi-
dence that after 3 or 4 years they will definitely be able to find a job. The laboratory technicians, who 
are retired bodywork repairers/mechanics, know how to pass on their skills and, above all, their pas-
sion for this profession. We strive every day to give them certainty about their future and hope that 
they can grow as individuals, as people and as citizens of a new era.
And finally, we ask her again, “Will there ever be a “lady bodywork repairer,” that is, a female entrepre-
neur in this difficult sector, which has always been dominated by men?’
She replies: Of course there is! For example, my daughter Barbara! However, there is still an important 
goal to achieve, and that is gender equality in every sector. Women can do any job, but they need to 

be valued, and it is statistically proven that 
women who work also have more children. 
We are in the midst of a demographic win-
ter, and unfortunately it will take at least 
15 to 20 years before this figure returns to 
normal. Just think, if all women of working 
age were in the labour market, our coun-
try's GDP would increase by 10%. So what 
are we waiting for? Together with Simona 
Tironi, Councillor for Education, Training 
and Employment for the Lombardy Re-
gion, numerous measures are being im-
plemented, including funding for gender 
equality certification for SMEs, Lombardy 
for women, and training for recruitment. 
Our region is a model to be emulated.
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We welcomed many visitors to our stand... 
which we could describe as boundless.
From Portugal to Sweden, from Switzerland 
to Slovenia (and even Russia) via Turkey, Sau-
di Arabia and Taiwan, Pakistan and Egypt, the 
United Arab Emirates, Morocco, Brazil, Libya, 
Ireland, the United Kingdom, Croatia and then 
Spain, Vietnam, Poland, Israel, Greece, Germa-
ny, Canada, Japan, Luxembourg, Romania, the 
Czech Republic, France, Romania and Algeria, 
Jordan, Norway and Uzbekistan.

IN BOLOGNA WITH SAIMA MECCANICA 
AT THE AUTOPROMOTEC TRADE FAIR

Moments from the fair.
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SAIMA SICUREZZA JOINED ELITE IN 2016!
In Arezzo "Family Business Forum" with Borsa Italiana and Elite

On 6 November 2016, SAIMA joined the renowned ELITE project of Borsa Italiana. This was dis-
cussed at the Logge del Grano in Arezzo during an important workshop organised by Barbara 
Lunghi, Head of Primary Markets at Borsa Italiana - Euronext Group - and Mario Iacobuzio, Head 
of Italy Elite - Euronext Group, with the participation of Mattia Blengini, CEO of Magis SpA, and 
Alessio Ranaldo, Head of Sales at Alma SpA. The interesting meeting highlighted the progress 
made by Borsa Italiana and Elite, which for years have been offering various growth tools for fami-
ly businesses, which are now even more effective. With a focus on the capital market, the business 
cases presented by Magis and Alma, companies that are currently experiencing significant growth 
thanks to Elite, were particularly interesting. Barbara Lunghi opened the meeting by explaining that 
companies “go public” not only to finance their growth, but also, and in particular, for the extraor-
dinary visibility that increases the credibility of the company in question worldwide. ELITE – as we 
know – is a useful project for acquisitions, mergers and international commercial strategies, while 
remaining within the governance of the 
company undertaking this path. Today, 
even small and medium-sized enter-
prises can "go public” and thus “make 
a difference”. The “going public” oper-
ation is in fact pure marketing and, of 
course,  capital must be consistent with 
objectives, without distracting from 
the business itself. The stories present-
ed in the conference room described 
the growth of several companies made 
possible thanks to this project by Borsa 
Italiana. Studies conducted by Bocconi 
University on 2,500 companies show 
that ELITE has been a “European eco-
system” since 2012, with important al-
ternative finance tools. Borsa Italiana 
and Elite are therefore committed to a 
genuine mission of growth, acting as a 
bridge between business and finance. 
Usually in companies – when talking 
about the Stock Exchange – there is a 
sacred fear of losing control of the company, and this is the question that the journalist asks the 
speakers. The answer comes from Marco Marzi of Magis who claims to have maintained control of 
the company with 60% family ownership. An important factor, he proudly declares, was that the 
old and new generations worked together in perfect harmony during the generational transition, 
striving towards a common goal that satisfied all the company's needs and objectives, namely 
significant growth worldwide. The Alma company based in Prato that manufactures felt and 
wadding, even for red carpets, brings its experience as a company founded by its grandfather 50 
years ago. It is his grandson who tells us about this business, which was founded in 1976, entirely 
home-made with his grandfather's machines, and he says with pride, “We are now present in 76 
countries around the world and growing steadily. Since 2018, we have significantly renewed our 
fleet of machinery and today – with the support of Elite – we have a turnover of almost 80 mil-
lion, and we are delighted to have been part of this project”. Having a plan for future growth and 
doing so in a shared and transparent manner is the secret to success. With good management 
and transparency, there is no loss of control, emphasises Barbara Lunghi – with obvious satisfac-
tion at having presented the success stories of the companies present in the room. What started 
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as a small ELITE project, launched with 
the Stock Exchange, has now become a 
truly important initiative of primary im-
portance, as well as a major opportunity 
for many companies – including small 
and medium-sized ones – that want to 
grow globally with full transparency and 
visibility. Among the many data points 
worth reflecting on that emerged from 
this workshop on corporate work, one 
fact is certain: leaders over the age of 70 
are on the rise, while those under 50 con-
tinue to decline! However, it is true – as 
Bocconi studies show – that leaders over 
70 have worse growth responses than 
those under 50. The slide also shows the 
optimal board of directors, which should 
be composed as follows:

	 •	 1 Director under 40 years of age
	 •	 33% female presence
	 •	 1 non-family director
	 •	 1 director over 75 years of age

It also appears that, across the various generational transitions, companies that have allowed 
someone to acquire a stake in their capital have also enjoyed profitability rates well above aver-
age. Think about it, ladies and gentlemen of the business world. Think about it.

� by Orietta Malvisi Moretti
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It is always a real joy to welcome our im-
porters to Arezzo. Once again this year, we 
welcomed international guests from all over 
the world, first in Arezzo and then at the 
trade fair in Bologna. Our Saima Meccanica 
stand at Autopromotec was described by 
automotive industry professionals as the 
most beautiful lounge among all the stands 
at the most famous trade fair in the sector, 
and we are all very proud of this. The event 
brought us together despite the major cri-
ses afflicting our countries in these times of 
crisis and war, and we thank all our import-
er friends for this. We are trying to work 
with patience and determination to over-
come the “ups” and “downs” that we are 
experiencing with company policies that 
are not always easy. Autopromotec is and 
remains one of the most important auto-
motive trade fairs in the world, and it has 
been an opportunity to meet with representatives from various countries where we have 
been exporting for many years. In Arezzo, at Saima of course, especially during these sum-
mer months, we have continued to meet up – even in the office – to discuss updates on new 
access control security systems, which feature a number of important innovations. And if 
Mohammed won't come to the mountain, the mountain will come to Mohammed. In this 
case, the “mountain” is Emiliano Rinaldi himself, who enthusiastically jumped at the chance 
to visit our importer friends in Nigeria for a very special Saimaday.

IN AREZZO
SAIMA DAYS with SAIMA MECCANICA

Saima Meccanica is like a living room! The pho-
to shows a detail of our beautiful stand.

From Japan, with our long-standing import-
er, a Saimadays from Asia made up of busi-
ness and friendship.

With Ariel and the team for an update on the 
latest news.
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In the photo with Sandra Magherini, 
our long-standing Alfredo Soderi, a 
true point of reference for the many 
security projects that have always 
landed on his desk and which he 
manages to carry out with profes-
sionalism and dedication. It is en-
gineer Soderi who first invites you 
to visit us in Arezzo. Despite AI, we 
believe first and foremost in the 
true value of many important work-
ing relationships based on mutual 
respect and trust between people. 
For years, our importers have made 
us known throughout the world, 
and our vision and our work and life 
policy have always been linked to 
strong friendships with all the oper-

ators we work with in an increasingly global market. The new generation of Saima is achieving 
excellent results, thanks to the professionalism and reliability that have always characterised 
the staff at Saima Meccanica and Saima Sicurezza. In these few pages, you will find the events 
that have always kept us together over time, with news from yesterday, today and even to-
morrow. 

IN AREZZO
SAIMA DAYS with SAIMA SICUREZZA

Emiliano Rinaldi in Nigeria with some of 
our employees, promoting safety that truly 
knows no boundaries.

Engineer Soderi with automatic systems for 
a Saimaday dedicated to innovation.



8

WITH SAIMA SICUREZZA 
OUR INSTALLATIONS

Saima offers 360° security, not only for banks as per tradition, but naturally wherever secu-
rity or control of incoming people is required. A philosophy dedicated to security that truly 
knows no boundaries.

At Mallorca Airport, our gates manage the 
flow of people and demonstrate how securi-
ty and design can truly be a winning combi-
nation.

At the historic ISTAT headquarters in Rome, 
our gate models are perfectly integrated with 
the structure, allowing wheelchair users to 
pass through.

Our installations abroad in the most important 
buildings and across all latitudes... from Luxem-
bourg to the United States, banks or private build-
ings, wherever there is a need for a prestigious, 
secure and innovative location. With our latest gen-
eration models, created with “design and security” in 
mind. We are working hard to present you with new 
models that will amaze you with truly special effects!

In Mallorca In Rome

In the USA and Luxembourg
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WITH SAIMA SICUREZZA 
OUR INSTALLATIONS

A tour of Italy not by bike but in... safety, where 
Saima is naturally wearing the pink jersey. In Flor-
ence, the In Florence, the prestigious installation 
at the University of Kent, a historic British universi-
ty with campuses in three different countries (the 
United Kingdom, Belgium and France). Founded 
in 1965, the University of Kent has at least 20,000 
students. In the heart of Florentine art, the instal-
lation of the ROTOSLIDE model combines safety 
and elegance in a historic building in the centre of 
one of Italy's most beautiful cities.

At the new Deloitte headquarters in Rome, 
Vasari, our most elegant access control mod-
el, is the icing on the cake for a world-re-
nowned company that makes consulting its 
mission. The photo shows a detail of the in-
stallation in the prestigious Roman headquar-
ters of this important company, which is not 
coincidentally one of the Big 4 companies in 
its sector.

In Florence

In Rome

At McDonald's, the Saima model designed 
for the catering industry, regulates customer 
flow at the entrance to the restrooms. The 
badge reader, coin-operated machine and 
QR code issued with the receipt allow for 
regulated access using the latest technolo-
gy.

Finally, at the Aruba Datacenter Ca Ponte S. 
Pietro (BG), our swing Gate 330 welcomes 
customers to what has become since its foun-
dation in 1994, Italy's leading provider of cloud 
services, data centres, hosting, email, domain 
registration and certified email services.

At McDonald's In Bergamo
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Did you know?...
News from Austria: Ms. Petra Oberrauner at a meeting in Vienna at the “House of 
Industry” with Karl Hasburg for the Coudenhove-Kalergi PanEuropa European Prize. 
Our friend Petra Oberrauner is a member of the Austrian Parliament and responsi-
ble for Innovation, Applied Science, Technology and Space. She was recently elected 
president of the Social Democratic Women in Carinthia for the second time.

An important invitation that talks about Florence returning in 2025 as not just a city, but a 
condition. A threshold where the very meaning of value and identity is redefined. It is in this 
context that the “Firenze Capitale” Summit brought together some of the most authoritative 
international voices in their respective fields — culture, business, finance and strategic thinking 
— in the symbolic setting of the Salone dei Cinquecento. It is here, in the political and spiritual 
heart of Florence, that a new pact is taking shape between those who create value and those 
who preserve it. A Summit that 
pays tribute to those who have 
been able to combine identity and 
impact, history and vision, excel-
lence and resonance. We thank 
Studio Mancianti for the invitation 
to highlight the importance of the 
role of business as a cultural activ-
ity and of culture as an economic 
driver in a city such as Florence. 

From left in the photo, Petra with Kosovo 
President Vjosa Osmani Sadriu.

Pictured: a detail of the event in the “House of 
Industry” together with Karl Hasburg, nephew 
of Emperor Franz Joseph.
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Did you know?...
Engineer Paolo Moretti won a tough 
competition at the Ugolino golf club 
with 37 points!
Despite the summer heat reaching al-
most 40°C in Florence, he won against 
the fierce competition of the many par-
ticipants in the tournament.

The book “La ribelle” (The Rebel) by 
Giorgio van Straten was presented in 
Fiesole. Set against the backdrop of the 
Italian Resistance, this is the story of Na-
dia Parri, a rebellious and courageous 
woman who lived her life torn between 
political commitment and her heart. Al-
ways busy, Nadia was also the first fe-
male mayor of Cerreto Guidi, from 1975 
to 1980.

In Florence: an important recognition that 
goes beyond metalworking... 50 years of 
journalism for Orietta Malvisi Moretti.



A touch of Tuscany...
At the Air Force Academy in Florence

A meeting that talks about the present, past and future

It is no longer called the Air War Academy 
but the Air Force Academy, which has al-
ways been a real source of pride in Florence 
for many generations of pilots, colonels and 
more!
In the halls of the renowned school, an invita-
tion to the presentation of the book “Nel cielo 
e oltre: storie e futuro del pionierismo aeros-
paziale italiano” (In the sky and beyond: sto-
ries and future of Italian aerospace pioneer-
ing). “Those who fly continue every day to try, 
discover and test their own limits and those 
of their machines, seeking only to progress, 
achieve and discover something new that 
can affirm and increase our ongoing quest 
for ever more ambitious goals to overcome.... 
Higher, faster, further” – these are the words 
of General Settimo Caputo, president of the 
Italian Air Force Pioneers Association, which 
has already celebrated its 100th anniversary.. 
He masterfully presents the book, which con-
tains stories of the lives and passion of avia-
tion pioneers. Connected remotely, characters 
from this extraordinary world of aeronautics: 
from the United States, even Luca Pamisano, 
the astronaut who went into space. Today, in 
addition to land and sea, we must also and 
above all talk about “space”. The aviation sys-
tem must be adapted to the times. We are 
now sitting at the table of the future and there 
is even talk of colonising the moon. 

Artificial intelligence has been communicat-
ing with many generals at NASA since 1978, 
and even astronauts are aware of this. Fur-
thermore, it is a fact that AI has been a tool 
that pilots have been dealing with on a daily 
basis for some time now. The Air Force Acad-
emy also houses a huge and valuable histor-
ical archive: the Museum! The future – adds 
Massimo Mondini, one of the interviewees at 
the meeting – will in fact be the “Flying Muse-
um”, which will represent us in the future and 
for generations to come. 
“Pilots may survive, but university professors 

will not!” – an authoritative voice rises from the 
audience. “If there is a hologram that is much 
more knowledgeable and cultured than me, 
I will honestly have to step aside,” continues 
the long-time academic professor, surprised 
by the silence that accompanies his words. 
However, an equally authoritative voice rises 
from the front rows and, addressing the many 
young students at the school, says, “When it 
comes to new technologies, beware of the flip 
side of the coin: the risk that with these social 
media we may truly lose and destroy one of 
our most precious assets, which is thought! 
Our free thinking – something that no artifi-
cial intelligence will ever be able to produce 
- is the essence of our humanity”.


